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Going2Italy, the new tour operator 
created to make a difference 

 
Part of MSC Cruises, Going2Italy stands out for a proposal of highly bespoke and exclusive travel 
experiences in Italy. Based in Milan and Rome with representative offices in New York, the new 

tour operator has organized the first event for North American travel advisors with a luxury target 
in Venice and in the Olympic Cortina d'Ampezzo 

 
New York, May 22nd 2023 

  
Going2Italy is the latest addition to the MSC Cruises family. As part of the Italian tour operator 
Going, the new product line is focused on Italy and high-profile travel experiences, tailor-made for 
specialist travel advisors to the “Belpaese”. 

 

Thus, Going2Italy was created with the aim of introducing vacations to the most exclusive 
locations in Italy, from the Amalfi Coast to Lake of Como, and other iconic destinations. 

In order to promote itself to the North American market, Going2Italy participated in the planning 
of an educational event with 10 of the best travel influencers for the luxury market segment: they 
were recently hosted in Venice and in Cortina d’Ampezzo, home to the 2026 winter Olympics 
together with Milano. 

For Italy, the United States represents an incoming tourism basin of superior value: according to 
the Italian National Tourist Board research office, which processed key data on international 
airport passengers in 2022, 20.6% of the volume comes from the United States overall, equal to a 
142.7% growth in 2021. 

In addition, the latest Economic Trends Report from the World Travel & Tourism Council (WTTC) 
characterizes the United States as the largest and most powerful travel and tourism market in the 
world. The U.S.A. maintains the top position. 

 

Travel & tourism from the United States has experienced its peak demand this year for travel to 
Europe, and Italy is in pole position. Considering the increased gateways to and from Italy, the 
expectations for arrivals from the US tourist market is increasing substantially and the investments 
by Tour Operators in educational initiatives, is strong. 
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Note for the editors 

Based in Milan and Rome with representative offices in New York, Going2Italy, is the new business unit of 
the tour operator Going, founded in 1982 in Turin and owned by MSC Cruises. It consists of a team of 
product managers and travel designers of experienced and talented professionals, benefiting from solid 
international commercial relationships thanks to the synergies with MSC Group. Going2Italy's target is a 
traveler who loves Italy and exclusive holiday experiences, tailor-made, with competence and creativity. For 
reservations and real-time quotations, the North American trade can count on a state-of-the-art digital B2B 
platform. 

 
Over 25 years on the market, the tour operator Going focuses on highly bespoke travel experiences, with 40 
destinations planned and 4 further operating divisions: 
 
GOING4You is a B2B digital platform for dynamic packaging; 
Going Resort plans all inclusive holidays for the Italian market; 
Going4Cruises plans stay extensions combined in pre/post cruises in the most important international home 
ports of MSC Cruises; 
Going2Italy as the brand new incoming programs and marketing abroad of the best holiday experiences in 
Italy aimed at a luxury target. 


